Sy SENsATIonL sy

Y. SELLS Fegg -/

| sAME show |F e
... || NEW ADVENTURES |/
~ STILLHERE (¥ -

E Show still o ONEOINg
The end refers to a comic E Q
publishing era, not the animated | ontext matters

) ‘ series. The show continues, | T4 Mediahype distorted. |
g0 4 the story =

They Said

L, L /8 ; { :f Sl & IR el
S g _/ E [/ PEEaa & ,
w3 . = - j? 3 p

Was Saying Goodbye.

| Here’s What Was Actually Endmg

MSM NARRATIVE BREAKDOWN BY VCG

P

/""\ B S| STORIES

: (Rredy %t R \ DIFFERENT |\
" ¥ g I | perspCrive [
- A P N e
o s S CPNY B . [ 1 "“ e 2


https://libraryofrickandria.com/
https://libraryofrickandria.com/
https://libraryofrickandria.com/

LIBRARY OF RICKANDRIA libraryofrickandria.com

LIBRARY OF RICKANDRIA RESEARCH EDITION

They Said Rick and Morty Was Saying Goodbye.

Here’s What Was Actually Ending.

An MSM Narrative Breakdown of Headline Scope, Chronology, Clickbait Psychology, Media Incentives, Biblical
Discernment & the Worldview of Rick and Morty
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| Anyone can do this, but most won’t.

SOURCE FIDELITY NOTE

This edition follows the complete linked Library of Rickandria paper: all 42 main sections, the full claim ledger, chronology, source-
chain analysis, communication research, biblical discernment sections, Rick and Morty worldview analysis, media-literacy checklist,
findings, conclusion, and both research appendices. The prose is re-typeset and closely paraphrased for print rather than reproduced as

a raw webpage transcript.

ABSTRACT

A Real Ending, Attached to the Wrong Moment

On September 14, 2026, a ScreenRant entertainment feature—subsequently distributed by MSN—appeared under the
headline “Rick And Morty Say Goodbye In 2 Months, Confirming End Of An Era.” The underlying event is real: Oni

Press had concluded roughly a decade and more than 100 issues of Rick and Morty comics.

The chronology, however, changes the meaning. Oni announced Rick and Morty: The End on September 9, 2025, not in
December as the feature says. Oni then published Rick and Morty Forever #0 on May 27, 2026 and explicitly called it
the final issue of its run. The November 3, 2026 product is a hardcover collection of the already-published finale
material, currently listed by Penguin Random House at 208 pages and $34.99.

Meanwhile, the television program was not ending. Adult Swim had already renewed Rick and Morty through Season 12
and 2029, Season 9 aired in 2026, and the creative universe was expanding with President Curtis. The most defensible
criticism is therefore not that the ScreenRant article invented the event. It is that a narrow, already-completed comics

ending was framed broadly enough to create the first impression of a larger and more immediate franchise farewell.

CONTENTS
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39. XXXIX. A Reconstructed Straight-News Version
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RESEARCH SECTION

I. Why This Article Is Worth Studying

The ScreenRant story is useful precisely because its underlying event is largely real. Oni Press really did end a decade-long
Rick and Morty comics relationship after more than 100 issues. There really was a finale series called Rick and Morty: The
End, a later farewell issue called Rick and Morty Forever #0, and a hardcover scheduled for November 3, 2026. The central
question is therefore not whether the story is pure fabrication. It is what impression the reader receives before the necessary

qualifiers arrive.

The headline says that “Rick and Morty” are saying goodbye in two months and that this confirms “the end of an era.” That
broad phrasing invites the reader to think first about the famous franchise and television series, while the narrower reality
concerns one publisher’s licensed comics line. The article does eventually clarify the distinction. That moderation matters:
this is not a sustained false claim that Adult Swim cancelled the television program. The research problem is subtler—how

scope, chronology, emotion, and promotional framing can make a true event feel larger and more immediate than it is.

The paper therefore asks what happened, when it happened, what was actually ending, what had already ended, what was
continuing, which sentences were facts, which were judgments, which words enlarged the event emotionally, how publisher

promotional language entered the story, and what can responsibly be inferred about motive.

RESEARCH SECTION

I1. Source Note: MSN Is the Distributor, Not the Original
Reporter

The version encountered by the researcher was hosted by MSN, but the underlying article originated with ScreenRant.
Automated retrieval of the MSN page was unavailable during the research, so the limitation is disclosed instead of hidden.
The story is independently identifiable through IMDb’s news index, which records the title, September 14, 2026 date, TJ
Mills byline, and ScreenRant as publisher. A syndicated reproduction at HeadTopics preserves substantial portions of the

article, including its opening, chronology, hardcover details, evaluative language, and promotional copy.
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That distinction prevents a common overreach. It is understandable to call the encountered page an “MSN article,” but MSN
functioned here as an aggregator or distributor. One entertainment feature should not be used to make unsupported claims
about every organization that might be placed under the umbrella term “mainstream media.” The unit of analysis is this article

and its distribution chain.

RESEARCH SECTION

II1. Research Method

METHOD
HISTORICAL VERIFICATION / TEXTUAL ANALYSIS / COMMUNICATION & PSYCHOLOGY / SCRIPTURAL EVALUATION

The analysis uses four separate layers. Historical verification checks dates, issue counts, publishing status, television renewal
status, price, page count, and release information against primary or near-primary sources. Textual analysis examines the
headline, opening structure, adjectives, temporal language, category choices, and promotional statements. Communication
and psychology research is used to illuminate clickbait, curiosity gaps, forward reference, emotional arousal, negativity,
attention, and credibility. Finally, Scripture is used for principles concerning truth, testimony, examination, wisdom,

discernment, philosophy, and what believers allow to occupy their attention.

Each source answers a different kind of question. A publishing catalog is not Scripture. A psychology experiment is not
theology. A biblical proverb is not a bibliographic database. A study can illuminate a mechanism without proving a particular

writer’s private motive. Keeping those lanes separate is a major safeguard against overclaiming.

RESEARCH SECTION

IV. The Chronology Before the Narrative

On September 9, 2025, Oni Press formally announced Rick and Morty: The End #1 as the opening of a six-issue finale series
and tied it to the end of roughly ten years and 100-plus Rick and Morty comic issues. Issue #1 was scheduled for December 3,
2025. Oni continued to promote the event in October and November, explicitly distinguishing the comics finale from

television by saying that it was happening “only in comic shops and not on TV.”

On February 9, 2026, Oni announced that The End would not literally be the last issue. Rick and Morty Forever #0 would
serve as a double-sized epilogue and was explicitly described as the final issue of Oni Press’s run, scheduled for May 27,

2026. That issue was the true last new comic installment from Oni.

A collected hardcover was later catalogued for November 3, 2026. Penguin Random House lists Rick and Morty: The End as
a 208-page hardcover at $34.99 collecting The End #1-6 and Forever #0. Then, on September 14, ScreenRant published the
story saying the goodbye was coming “in two months.” The final new Oni story had already appeared almost four months
earlier. The November product was packaging of an ending that had already happened.

RESEARCH SECTION

V. What Was Happening on Television at the Same Time?

The broader franchise was not disappearing. On October 17, 2024 Adult Swim announced two additional seasons of Rick and
Morty, guaranteeing a twelfth season and extending the television series through 2029. Warner Bros. Discovery then
announced that Season 9 would premiere May 24, 2026 and described Rick and Morty as Adult Swim’s number-one series.

Season 9 was therefore active in the same year as the comic farewell.
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The franchise was also expanding. In June 2026 Adult Swim announced President Curtis, an animated spinoff co-created by
Dan Harmon and James Siciliano. Against that background, “Rick and Morty say goodbye” is not a useful description of the
television property’s overall status. It is defensible only after restoring the missing object: Rick and Morty say goodbye to

their publishing era at Oni Press.

RESEARCH SECTION

V1. A Claim-by-Claim Evidence Ledger

Most narrow facts survive checking. The strongest problems arise not from wholesale fabrication but from chronology,

category, scale, and rhetoric.

Claim / Framing Evidence Assessment

“Rick And Morty Say Goodbye In 2 Nov. 3 hardcover is real; final new Oni issue was = Misleading without the Oni-comics qualifier; future date belongs to
Months” May 27. collection, not end of new storytelling.

“End of an era” Oni run lasted about ten years and 100+ issues. = Defensible if “era” means the Oni publishing era.

Fans face the ending “in two months” = Sept. 14 to Nov. 3 is about 50 days. Ordinary approximation, but it creates urgency around an ending that

narratively already happened.

“Bittersweet” ending No objective measure establishes collective fan =~ Emotional characterization / opinion.
emotion.
“Supersize sendoff” Hardcover is a larger collected edition. Promotional description built around a real product.
Fans “won’t want to miss” it Predicts consumer desire. Persuasive language, not fact.
Rick and Morty “reign supreme” on Adult Swim calls it its #1 series; “reign supreme” = Rhetorical superlative resting on genuine success.
Adult Swim has no defined metric.
Comic run lasted ten years and 100+ = Oni repeatedly uses this description. Supported.
issues
Comic run “rivals even the TV show” = No criterion for “rivals” is supplied. Subjective evaluation.

Oni “officially announced” The End in = Official announcement is Sept. 9, 2025; Dec. 3 Clear chronology error.

Dec. 2025 was issue #1 sale date.

The End was six issues Oni announcement and collection identify #1-6. Supported.

Forever #0 released May 27, 2026 Oni gives May 27 and calls it the final issue. Supported.

Forever #0 “officially wrapped up” Matches Oni’s own framing. Supported.

Oni run

November brings a “proper send-off” = November product collects already-published Opinion/promotional framing, not a new narrative finale.

finale material.

Hardcover is 200 pages ScreenRant and Target show 200; current PRH Metadata discrepancy; not strong evidence of fabrication.
says 208.

$34.99 and Nov. 3 release Current PRH listing supports both. Supported.

Collects The End #1-6 and Forever PRH confirms. Supported.

#0

Another publisher could acquire Possible in principle; no evidence cited that it Clearly labeled speculation.

rights will happen.

Collection is “gorgeous,” “excellent,” Evaluative judgments. Review language, not factual reporting.

“perfect,” “10/10”

Plot synopsis Closely tracks publisher/distributor promotional Accurate description of fictional promotional material.
synopsis.

RESEARCH SECTION
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VII. The Most Concrete Error: September Became December

The article says Oni officially announced Rick and Morty: The End in December 2025. Oni’s own record says September 9,
2025. December 3 was the on-sale date of issue #1. The most plausible explanation is ordinary confusion between

announcement date and release date, not a grand scheme.

The error still matters because the story’s dramatic device is chronological: something supposedly ends in two months. When

a piece relies heavily on dates to generate urgency, date accuracy becomes especially important.

RESEARCH SECTION

VIIIL. The 200-Page Question

ScreenRant calls the book a 200-page hardcover. Penguin Random House currently gives 208 pages across its catalog
systems. That initially looks like a simple factual error, but Target has circulated 200-page metadata for the same ISBN and

street date. Older or alternate catalog data evidently moved through retail systems.

The careful conclusion is not that ScreenRant invented the number. The fair conclusion is that the story used a 200-page
specification that now conflicts with the distributor’s current 208-page listing and appears to reflect older commercial

metadata. This is exactly the kind of distinction a fact-check should preserve.

IX. The Most Important Distinction: Ending Versus Packaging
the Ending

A serialized story ends when its final new installment appears. A later hardcover can commemorate that end. Those are
different events. Oni explicitly called Forever #0 its final issue and published it in May. Penguin Random House describes the

November hardcover as a volume collecting that previously published finale material.

The analogy is straightforward: if a television series aired its finale in May and released a complete-series Blu-ray box in
November, one could poetically call the box set a sendoff, but the show did not actually end in November. That same

chronological distinction is the conceptual center of this case.

RESEARCH SECTION

X. The Headline’s Scope Problem

Headlines act before the article body can clarify them, which makes nouns and qualifiers disproportionately important. “Rick
and Morty say goodbye” names the whole property. “Oni Press ends its Rick and Morty comic run” names the actual domain.

Those scopes are not equivalent.

To the article’s credit, the comics distinction is supplied fairly early. That limits the severity of the criticism. The story is not a
hoax that leaves readers believing Adult Swim cancelled the show all the way to the end. The more precise criticism is that

the headline and first emotional beat invite a broader interpretation, and the article narrows the scope only after the click.

RESEARCH SECTION
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XI. Forward Reference and the Curiosity Gap

Jonas Nygaard Blom and Kenneth Reinecke Hansen’s large study of online headlines identified forward reference as a
recurring clickbait technique in which information necessary for full understanding is postponed. Kate Scott later analyzed
clickbait through the “information gap”: the headline gives readers enough to know something important is missing while

withholding the detail that completes the picture.

This headline is not the purest “you won’t believe what happened next” construction, but it creates a related gap through
missing scope. Rick and Morty are saying goodbye—to what? The show, a character, Adult Swim, the franchise, the comics,

or Oni Press? The missing object carries almost the entire meaning and is supplied only after the reader enters the story.

RESEARCH SECTION

XII. Does That Kind of Language Actually Capture Attention?

Research suggests that forward-reference and clickbait structures can affect attention. Experimental work has found that
forward-reference can attract attention resources and that clickbait headlines can evoke curiosity and emotional arousal;

Pengnate, Chen, and Young found curiosity especially important in intention to read.

The source article is careful about what this does not establish. Such studies support a mechanism, not a mind-reading claim.
They do not prove that a particular ScreenRant writer consciously deployed a studied manipulation strategy, and the public

record does not establish whether the final headline was composed by the bylined author or altered by an editor.

RESEARCH SECTION

XIII. Emotional Amplification

The opening does more than announce a publication. It preloads the event emotionally with terms such as “bittersweet,”
“iconic,” “beloved,” and a large sendoff. The hardcover is later called “gorgeous,” an “excellent” farewell, “perfect” for

catching up, and a “10/10” sendoff. These are evaluations rather than historical facts.

That does not make them illegitimate. ScreenRant is entertainment media, not a wire service, and entertainment writing
commonly mixes news, fandom, criticism, recommendation, and product information. The reader should nevertheless notice

the genre changes: the piece begins like news, shifts into product details, and ends in consumer advocacy.

RESEARCH SECTION

XIV. Negativity and Loss as Attention Signals

The most dramatic words in the headline are not “hardcover coming”; they are “say goodbye” and “end of an era.” Loss
carries emotional weight. Robertson and colleagues analyzed roughly 105,000 headline variants across more than 370 million
impressions and found that negative words increased click-through; in an average-length headline, one additional negative

word was associated with about a 2.3 percent increase in click-through rate.

That does not mean the word “goodbye” added exactly 2.3 percent to this article. The study used Upworthy experiments and
cannot be transplanted as a precise estimate. It does establish that negative or loss-oriented wording can increase
consumption. The difference here is that Oni’s own highly theatrical marketing repeatedly specified that it was the comic-

book run that was ending.

RESEARCH SECTION

libraryofrickandria.com/rick-and-morty/ PAGE 7


https://libraryofrickandria.com/

LIBRARY OF RICKANDRIA libraryofrickandria.com

XV. Temporal Urgency: Why “In Two Months” Matters

On September 14, November 3 was roughly fifty days away, so “in two months” is not inherently dishonest. The issue is
narrative function. A countdown creates a future event. Instead of reflecting on an ending that occurred in May, readers are

invited to anticipate something imminent.

The actual creative finale happened; months passed; a collection was scheduled; the collection was then framed as the coming
goodbye. The paper calls this temporal reframing: an already-completed narrative ending is attached to a later retail date and

converted into fresh urgency.

RESEARCH SECTION

XVI. Category Expansion

The narrow factual category is Oni Press’s licensed Rick and Morty comic-book publishing run. The headline category is
simply Rick and Morty. The famous larger category carries larger cultural stakes because far more readers know the television

franchise than the licensing history of one comics publisher.

The story never literally says the television show has been cancelled. Instead, it lets the larger category carry the opening
emotional load and later supplies the narrower one. “Scope inflation” therefore describes the case more accurately than

“simple falsehood.”

XVII. Pragmatics: How a Statement Can Be Defensible and Still
Mislead

Valentina Apresyan and Alexander Orlov study clickbait headlines with two interpretations: a salient, misleading
interpretation and a less obvious interpretation that fits the article content. Their empirical work concerns Russian-language

online media, so it is not a direct experiment on this English ScreenRant headline, but the pragmatic structure is relevant.

Here the broad reading is that Rick and Morty are ending or leaving in two months. The narrow reading is that a collected-
edition farewell to Oni Press’s already-ended comics run arrives in two months. The narrow reading is defensible; the broad
reading is more dramatic; and the body resolves the ambiguity toward the narrow one. That helps explain why readers can

feel misled even when each word is technically defensible.

RESEARCH SECTION

XVIII. “Technically True” Is Not the Whole Standard

Ordinary language communicates through context, relevance, omission, implication, and shared assumptions, not dictionary
definitions alone. Saying “the restaurant is closing tonight” naturally suggests a shutdown unless the listener is told that the

speaker merely means the restaurant closes every night at 10 p.m.

Likewise, “Rick and Morty say goodbye” can be rescued by supplying “to Oni Press.” But with television continuing through
already-ordered future seasons, the omitted object is not trivial. It changes the scale of the claim. Truthful communication

therefore requires more than finding a defensible interpretation after the misunderstanding has occurred.

RESEARCH SECTION
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XIX. Promotional Copy Entering Journalism

The ScreenRant article’s plot synopsis closely follows official sales copy for the hardcover. Penguin Random House describes
Rick as wanted across universes after the destruction of the Prime Universe, Morty as uniquely positioned to bring him in,
and Rick facing trial for crimes against existence. The catalog then turns the story into an overtly theatrical “end” after ten

years and 100-plus issues.

Entertainment reporting routinely depends on press releases, publisher solicitations, trailers, advance publicity, and catalog
descriptions. That is not inherently improper, but it raises a source-chain question: where does reporting stop and marketing
begin? Oni’s promotional voice is deliberately exaggerated and self-mocking; when journalism adopts the same intensity

while also presenting factual information, boundaries become less visible.

RESEARCH SECTION

XX. The Source Chain

The informational flow can be reconstructed with reasonable confidence. Oni Press announces and markets the end of its
comics line. Penguin Random House packages the already-published finale as a November hardcover and supplies
specifications, price, synopsis, and sales copy. ScreenRant turns the product and its history into an entertainment feature.

MSN distributes that feature to a broader audience.

Each institution has a different function. Oni sells and celebrates comics. A distributor catalog identifies and markets a book.
ScreenRant competes for readers. MSN distributes content. None of these functions proves dishonesty, but together they
create structural incentives for increasingly broad, emotional, and attention-oriented framing. The point is economic and

institutional, not conspiratorial.

RESEARCH SECTION

XXI. Click Economics Without Mind-Reading

Kohei Kawamura and Mark Le Quement’s Journal of Public Economics model studies a profit-seeking media outlet whose
revenue depends on audience consultation. Their theoretical result shows how click/visit incentives can create reasons to
preserve uncertainty or strategically distort information in order to encourage future engagement. It is a general model, not

proof of ScreenRant’s finances or editorial process.

Experimental work on clickbait and credibility likewise suggests a tradeoff: sensational headline styles can win attention
while reducing perceived quality or credibility. The broad irony is that the short-term incentive to maximize the click can

point against the long-term interest of maintaining trust.

RESEARCH SECTION

XXII. The Strongest Defense of the Article

A fair analysis should make the best case for the story. Oni’s comics relationship really did last roughly a decade and pass 100
issues, so “end of an era” is normal language. The November hardcover is clearly designed as a commemorative collected
edition, and calling it a sendoff is ordinary entertainment rhetoric. The article also corrects the possible television inference

early enough to matter by explaining that the ending concerns comics, not Adult Swim.
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It never explicitly says Adult Swim cancelled Rick and Morty, Season 9 was the final season, or there will be no Season 10.
Its speculation about another publisher is labeled as possibility, not certainty. Enthusiastic judgments such as “gorgeous” or
“10/10” are recognizable as review language in entertainment media. The 200-versus-208 page discrepancy has a plausible

retail-metadata explanation. Those facts significantly moderate the criticism.

RESEARCH SECTION

XXIII. Why the Criticism Still Stands

The strongest defense does not solve the chronology problem: the final new Oni story was published May 27, while the
September headline relocates the “goodbye” to a November collection. It does not solve the scope problem: the television
show had already been ordered through Season 12 and 2029. And it does not solve the clear date error identifying December

2025 as the announcement rather than the publication date of issue #1.

The disciplined conclusion is therefore that the article contains mostly genuine underlying facts while using a headline and
temporal frame that make a narrow, already-completed comics ending look like a broader and more immediate Rick and

Morty farewell.

RESEARCH SECTION

XXIV. What the Evidence Does Not Prove

The investigation does not prove a coordinated MSN deception strategy, a conspiracy among Warner Bros. Discovery, Oni
Press, ScreenRant, MSN, or any other organization, or that the writer knowingly published something he believed false. It
does not establish who personally composed or approved the final headline. It does not prove every reader interpreted the

headline as referring to television.

It also does not prove that emotionally charged words were selected after consulting psychological literature, that
entertainment journalism as a whole is fraudulent, or that a reader who enjoyed the story was “manipulated” in a clinically
measurable sense. Stating those limits strengthens the case because it leaves the demonstrable findings intact without turning

them into speculation.

RESEARCH SECTION

XXV. Why “MSM Narrative Breakdown” Should Remain a Case
Study, Not a Universal Theory
The series label “MSM Narrative Breakdown” is broader than the appropriate explanatory unit. This article came from an

entertainment website, was syndicated through a large web portal, and concerned pop culture and comics. Its rhetorical style

is closer to entertainment promotion than investigative reporting.

If the headline’s problem is that it enlarges an Oni Press event into a broad “Rick and Morty goodbye,” the paper should not
mirror that mistake by enlarging one ScreenRant feature into a verdict on every journalist or publisher. Precision has to work

in both directions.

RESEARCH SECTION

libraryofrickandria.com/rick-and-morty/ PAGE 10


https://libraryofrickandria.com/

LIBRARY OF RICKANDRIA libraryofrickandria.com

XXVI. A Biblical Standard for Investigation

The biblical framework begins with examination rather than suspicion. Proverbs 18:13 warns against answering before
hearing, and Proverbs 18:17 observes that the first case can appear just until another searches it. Applied here, neither the

headline nor the researcher’s initial suspicion receives automatic final authority.

The proper sequence is ordinary evidence work: go to Oni Press, the distributor catalog, and Adult Swim; establish
chronology; then judge the claim. Scripture is not being used as a catalog database. It supplies an ethical disposition toward

testimony and judgment.

RESEARCH SECTION

XXVII. “The Simple Believeth Every Word”

Proverbs 14:15 says the simple believes every word while the prudent person looks carefully to his way. The verse does not
mean “never believe established media.” Its warning applies to every information ecosystem: television, newspapers,

alternative media, podcasts, social posts, viral screenshots, commentary that confirms our prior beliefs, and even this paper.
Biblical discernment is therefore not tribal distrust. It is disciplined testing.

RESEARCH SECTION

XXVIII. “Prove All Things”

First Thessalonians 5:21 says, “Prove all things; hold fast that which is good.” The immediate context concerns spiritual
instruction, so the verse should not be turned into a simplistic modern journalism slogan. Yet the underlying posture is

compatible with inquiry: test, examine, retain what survives.

Acts 17 gives a related pattern. The Bereans received teaching with readiness and still searched the Scriptures daily to test it.

Verification did not require hostility; readiness did not cancel verification.

RESEARCH SECTION

XXIX. Truthful Speech Is More Than Avoiding Direct Lies

Ephesians 4:25 commands believers to put away lying and speak truth with their neighbors. Applying that verse to journalism
is an interpretation rather than the original subject of the passage, but the ethical principle matters. Communication should be

evaluated not only by whether the words can be defended individually but by what a reasonable hearer is led to understand.

“Rick and Morty say goodbye” can be defended once “to Oni Press” is supplied. The question is whether that qualifier was

necessary to prevent a foreseeable misunderstanding. In this case, it materially changes the meaning.

RESEARCH SECTION

XXX. Biblical Discernment Also Corrects the Critic

The critic can exaggerate too. Calling the entire ScreenRant article fabricated would be inaccurate. Claiming the television
series was secretly cancelled would contradict official evidence. Claiming deliberate deception by the author would exceed
what can be established. Claiming a unified conspiracy across all news institutions would require evidence this case does not

provide.

The same commitment to truthful speech that challenges sensational reporting challenges sensational rebuttal. If accuracy

binds the journalist, it also binds the fact-checker.
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RESEARCH SECTION

XXXI. Philippians 4:8 and the Attention Economy

Philippians 4:8 directs believers toward what is true, honest, just, pure, lovely, of good report, virtuous, and praiseworthy. The

verse reaches far beyond media consumption, but it raises an important digital-life question: what trains our attention?

The attention economy rewards interruption. Fear, anger, loss, sexuality, outrage, mystery, and urgency interrupt us. The
ethical question is therefore larger than whether one headline contains a literal falsehood. It concerns whether repeated
consumption habits train people to remain agitated, suspicious, distracted, and emotionally yanked from crisis to crisis. The
headline here is mild compared with the worst online examples, but it still uses impending loss and a countdown to compete

for attention.

RESEARCH SECTION

XXXII. Colossians 2:8 and Worldview Discernment

Colossians 2:8 warns about philosophy joined to vain deceit and traditions that displace Christ. It should not be used to
condemn all reasoning; Paul argues extensively throughout his letters. The distinction becomes important when the paper

turns from the media article to Rick and Morty itself.

The show is fiction. A fictional multiverse is not a scientific proposition merely because characters use scientific language. A
joke about God is not automatically a philosophical demonstration. A cynical character’s speech is not necessarily the
creators’ final doctrine. Responsible analysis asks how ideas function in the narrative rather than treating every line of

dialogue as a manifesto.

RESEARCH SECTION

XXXIII. Rick and Morty and Nihilism

There is genuine academic scholarship on nihilism in Rick and Morty. Lucas Miranda’s 2017 article reads nihilism and
alienation in the series, while Nicholas Holm and Jennalee Donian argue that the program does more than merely represent

popular nihilism: across its development it explores, exhausts, challenges, and may move beyond nihilistic attitudes.

It would therefore be too simple to say “Rick and Morty teaches nihilism.” The series frequently gives nihilistic claims to
Rick, destabilizes ordinary categories of meaning through its multiverse, and uses cosmic insignificance as comedy. But it
also repeatedly dramatizes the cost of Rick’s detachment. Relationships matter despite his denials. Loss, Morty, Beth, Diane,
guilt, love, and consequence continue to matter. A serious Christian critique should engage that complexity instead of

attacking a caricature.

RESEARCH SECTION

XXXIV. Intelligence Is Not Wisdom

Rick’s cultural identity is genius. Yet Scripture repeatedly distinguishes intellectual power from wisdom, technical mastery
from righteousness, and understanding mechanisms from understanding what life is for. Romans 1 warns about people

“professing themselves to be wise,” and 1 Corinthians contrasts worldly wisdom with the wisdom of God centered in Christ.

This is not anti-intellectualism. The Bible praises knowledge, understanding, counsel, learning, and wisdom, while Proverbs
grounds knowledge in the fear of the Lord. Rick therefore works as a literary contrast: he can solve impossible technical
problems and still fail relationally, cross dimensions and still fail to govern himself, and defeat enemies while remaining

wounded by his own past.

libraryofrickandria.com/rick-and-morty/ PAGE 12


https://libraryofrickandria.com/

LIBRARY OF RICKANDRIA libraryofrickandria.com

RESEARCH SECTION

XXXYV. The Multiverse and Meaning

Rick and Morty repeatedly asks whether any individual choice or relationship matters if there are endless versions of

everyone. That is a narrative device, not a demonstrated scientific description of reality.

Within a biblical worldview, human value is not grounded in cosmic rarity. Genesis grounds human significance in creation
by God. Even if the created order were vastly larger than present understanding, physical scale would not determine moral

worth. A fictional multiverse can dramatize existential anxiety without refuting biblical teleology.

RESEARCH SECTION

XXXVI. Family, Detachment, and the Cost of Cynicism

One of the show’s most interesting tensions is that its emotional storytelling repeatedly undercuts Rick’s verbal philosophy.
Alternate versions may exist, but the narrative treats specific relationships and losses as non-interchangeable. Grief is not

erased by the availability of another version.

For a Christian reading, that means the correction need not be imposed entirely from outside the story. The narrative itself
often demonstrates that Rick’s professed detachment cannot fully explain his behavior or emotional life. That contradiction is

central to why the character works.

RESEARCH SECTION

XXXVII. Entertainment Is Not Spiritually Meaningless

Scripture does not provide a television-rating system and does not name Rick and Morty. Christians may therefore disagree
about the wisdom of watching a particular program in particular circumstances. But Scripture does care about imagination,

desire, speech, laughter, imitation, attention, and what fills the mind.

Philippians 4:8 is best used here as a positive orientation rather than a mechanical censorship formula. Repeated
entertainment choices can raise real questions: what do we learn to laugh at, what do we normalize, what forms of cruelty stop
disturbing us, what cynicism starts sounding intelligent because an intelligent character delivers it, and what desires are
strengthened through repetition? At the same time, a viewer may recognize an idea’s ugliness precisely because a story

portrays its consequences. Discernment is more difficult than prohibition slogans.

RESEARCH SECTION

XXXVIIIL The Danger of Becoming What We Criticize

Once someone learns to recognize sensational framing, suspicion itself can become rewarding. Every inconsistency begins to
look deliberate, every typo becomes evidence, and every coincidence becomes coordination. That is not careful investigation;

it is another narrative addiction.

Proverbs 18:17 applies recursively. The first story should be searched, and so should our rebuttal. A biblical commitment to
truth resists both credulity toward institutions and credulity toward anti-institutional counter-narratives. “The simple believeth

every word” does not tell the reader which tribe’s words to believe; it tells the reader not to be simple.

RESEARCH SECTION
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XXXIX. A Reconstructed Straight-News Version

A maximally clear version would say: Oni Press will release a hardcover collection of its final Rick and Morty comics on
November 3, 2026. The publisher’s decade-long run of new comics actually concluded on May 27 with Rick and Morty
Forever #0. The collection contains The End #1-6 and Forever #0 and is currently listed by Penguin Random House at 208
pages and $34.99. The ending applies to Oni Press’s comics run, not the Adult Swim television series, which has been
renewed through Season 12 and 2029.

Nothing essential is lost in that version. What disappears is mainly drama. That contrast is precisely what makes the case

useful.

RESEARCH SECTION

XL. Media-Literacy Checklist

The paper ends its practical section with a reusable checklist for dramatic entertainment headlines.

1. What exactly is the subject? Is the whole franchise ending, or one publisher, actor, contract, edition, platform, storyline,
or license?

. What noun or qualifier is absent from the headline? What wording would make it less dramatic but more precise?

. What date marks the actual event? Separate announcement, publication, finale, collection, and streaming dates.

. What already happened? A countdown may be attached to packaging or commemoration of an event that is already over.

ua A W N

. Which statements are verifiable facts? Dates, prices, contracts, issue counts, renewals, page counts, and official

announcements.
6. Which statements are evaluations? Words such as beloved, perfect, epic, gorgeous, historic, or numerical ratings.

7. Who is the original source? Distinguish publisher press release, distributor catalog, journalist, aggregator, social account,

and commentary.
8. Does promotional wording appear downstream? Repeated language can reveal where framing originated.
9. What is the strongest interpretation created by the headline, and does the body later narrow it?
10. What evidence would prove my own interpretation wrong? A method that cannot fail is not a serious fact-check.
11. Am I inferring motive from effect? Language can have manipulative effects without proving malicious intent.
12. Am I applying the same standard to sources I agree with? Selective discernment is confirmation bias with better

vocabulary.

RESEARCH SECTION

XLI. Findings

The story’s basic event is real. Oni Press ended its long-running Rick and Morty comics era after roughly a decade and more
than 100 issues. Rick and Morty: The End was a genuine finale project; Rick and Morty Forever #0 was genuinely announced
as Oni’s final issue; and the November hardcover genuinely exists. Penguin Random House supports the $34.99 price and

November 3 release date.
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The framing nevertheless enlarges the event. The headline uses the full franchise name rather than identifying Oni Press
comics. The final new issue had already been published in May while the article makes November sound like the moment of
farewell. The story gives December 2025 as the original announcement date even though Oni announced The End on
September 9. The 200-page specification conflicts with PRH’s current 208-page record, although 200-page retail metadata

circulated elsewhere. Much of the prose after the factual core is review or promotional language.

Most importantly, the broad implication that Rick and Morty itself is approaching disappearance is inconsistent with Adult

Swim’s official order extending the television series through Season 12 and 2029.

RESEARCH SECTION

XLII. Conclusion: What Was Actually Ending?

Rick and Morty was not ending. The Adult Swim television program was not ending. The franchise was not disappearing.
What was ending was specific: Oni Press’s decade-long run of publishing new Rick and Morty comic-book stories. Even that
ending was not two months away when the article appeared; the final new Oni issue had already been published on May 27.

What was two months away was the hardcover collection.

The headline takes a narrow publishing transition and expresses it through the broadest recognizable identity, then takes a past
narrative ending and attaches it to a future retail date. It surrounds the event with loss, finality, affection, grandeur, urgency,
and recommendation. Communication research gives plausible reasons such language can attract attention: forward reference
creates information gaps, emotional wording increases arousal, negative language can increase click-through, and ambiguous

headlines can preserve a narrow technically correct reading while letting a more dramatic reading arrive first.

The evidence stops there. It does not prove a secret psychological operation, malicious intent, or a coordinated mainstream-
media conspiracy. None of those claims is needed. The observable record already shows something more useful: true facts can

be arranged so that the first impression is larger than the underlying event.

Truthfulness therefore involves more than sentences that can be defended technically. It involves proportion, context,
chronology, scope, clarity, and willingness to let evidence correct the story we expected to tell. That standard applies to
journalists, publishers, media critics, and readers. The biblical posture is neither naive belief nor reflexive suspicion. It is

examination.
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APPENDIX A

Evidence and Source Apparatus

The article under examination is independently identifiable as a September 14, 2026 ScreenRant feature by TJ Mills. IMDb
records the headline, date, author, and publisher. A syndicated copy at HeadTopics preserves enough text to reconstruct its

central factual and rhetorical claims. The historical reconstruction then relies primarily on Oni Press, Penguin Random House,

and Warner Bros. Discovery / Adult Swim.

Source What It Establishes E_xternal
Link
Original article under review = TJ Mills / ScreenRant, “Rick And Morty Say Goodbye In 2 Months, Confirming End Of An Era,” Sept. 14, 2026. Open
Identified by IMDb; syndicated text preserved by HeadTopics. source
Syndicated article copy HeadTopics reproduction attributing the text to ScreenRant. Open
source
Oni Press - The End Official Sept. 9, 2025 announcement; six-issue event; issue #1 on sale Dec. 3; ten years and 100+ issues. Open
announcement source
Oni Press - Forever #0 Official Feb. 9, 2026 announcement identifying Forever #0 as the final issue of Oni Press’s run; May 27 release. Open
source
Penguin Random House Rick and Morty: The End hardcover; 208 pages; $34.99; Nov. 3, 2026; collects The End #1-6 and Forever #0. Open
source
Adult Swim / WBD renewal Oct. 17, 2024 announcement extending Rick and Morty through Season 12 and 2029. Open
source
Adult Swim / WBD Season March 11, 2026 release announcing Season 9 premiere May 24 and describing the program as Adult Swim’s #1 Open
9 series. source
Adult Swim / WBD June 24, 2026 announcement expanding the Rick and Morty universe with President Curtis. Open
President Curtis source

The psychological and communication discussion is grounded in peer-reviewed work on forward-reference, curiosity gaps,
negative language, attention, clickbait pragmatics, credibility, and digital media incentives. Those studies are used to identify

mechanisms, not to infer the private motives of the author or editor.

[1] Blom, Jonas Nygaard & Kenneth Reinecke Hansen (2015). “Click bait: Forward-reference as lure in online news headlines.” Journal of
Pragmatics 76:87-100.

[2] Scott, Kate (2021). “You won't believe what's in this paper! Clickbait, relevance and the curiosity gap.” Journal of Pragmatics 175:53-66.
[3] Robertson, Claire E., et al. (2023). “Negativity drives online news consumption.” Nature Human Behaviour 7:812-822.

[4] Pengnate, Supavich Fone, Jeffrey Chen & Alex Young (2021). “Effects of Clickbait Headlines on User Responses: An Empirical Investigation.”
JITIM 30(3).

[5] Apresyan, Valentina & Alexander Orlov (2022). “Pragmatic mechanisms of manipulation in Russian online media: How clickbait works (or does
not).” Journal of Pragmatics 195:91-108.

[6] Vultee, Fred, G. Scott Burgess, Darryl Frazier & Kelsey Mesmer (2022). “Here’s What to Know About Clickbait: Effects of Image, Headline and
Editing on Audience Attitudes.” Journalism Practice 16(1).

[7] Kawamura, Kohei & Mark T. Le Quement (2023). “News credibility and the quest for clicks.” Journal of Public Economics 227:105005.
[8] Miranda, Lucas (2017). “The Self is Dead - Alienation and Nihilism in Rick and Morty.” Class, Race and Corporate Power 5(3).

[9] Holm, Nicholas & Jennalee Donian (2026 [online first 2024]). “‘l am in Great Pain, Please Help Me’: Nihilism, Humour, and Rick and Morty.”
Critical Studies in Television 21(2):197-213.

Scripture quotations in the web article are from the supplied Authorized King James Version, Pure Cambridge Edition. The
paper uses Scripture to formulate principles of discernment and truthful communication while keeping the original biblical

contexts distinct from modern media application.
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APPENDIX B

Research Integrity Statement

This investigation intentionally distinguishes five levels of confidence. A documented fact is supported directly by primary
or authoritative records, such as an Oni Press announcement or Warner Bros. Discovery renewal statement. A textual
observation describes language or structure visible in the article itself. A research-supported mechanism identifies a
communication or psychological effect established in published research without assuming that the article’s author
consciously intended that effect. An interpretation explains what a pattern may mean while remaining open to competing
readings. A biblical application applies scriptural principles to communication, entertainment, discernment, and worldview

while distinguishing the original scriptural setting from the modern application.

Where those levels cannot be kept separate, confidence should decrease rather than rhetoric increase. The purpose is not to
replace one narrative with another, but to reconstruct the event carefully enough that the reader can see where documented

facts end and framing begins.

Original web edition: libraryofrickandria.com/rick-and-morty/

Soli Deo Gloria.
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